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TOURISM: A CHANLLENGE TO POVERTY

(Document presented by the Delegation of El Salvador) 

Tourism: A Challenge to Poverty

Concept Paper

I. PREFACE


“People in poverty go through each day with the will to survive, but without the support and possibilities to move up the ladder of opportunity. Imagine where their efforts could take them if that ladder were in place. Our common responsibility is to help put it there.”


The importance of tourism for job creation and poverty reduction cannot be overestimated. Tourism is beginning to be recognized as a major source of economic growth, especially in the developing countries.

Developing sustainable tourism is a challenge currently facing many countries of the Western Hemisphere. For these countries, sustainable tourism could prove to be an effective tool to alleviate poverty. And while it is recognized that tourism, as an activity that generates wealth, significantly contributes to economic growth in many countries, economic growth does not necessarily reduce poverty.


The challenge, then, is how to link the development of sustainable tourism to poverty reduction, especially extreme poverty, based on comprehensive, inclusive, sustainable, and participatory strategies for building a new strategic tourism sector in the Americas.


Tourism, according to this perception, becomes a variable of development, economic diversification, modernization, and integration between the public and private sectors. 
II. CONCEPTUAL AND FACTITIOUS RELATIONSHIP BETWEEN POVERTY AND TOURISM

According to the Economic Commission for Latin America and the Caribbean (ECLAC), the idea of poverty refers to situations in which economic resources or living conditions that society regards as essential are lacking—in terms of baseline social norms reflecting the minimum social guarantees and public objectives. These norms are expressed in both absolute and relative terms and are time and space variables in different national contexts.


According to the United Nations World Tourism Organization (UNWTO), “tourism includes the activities of people traveling to and staying in places outside their usual environment for less than a year for leisure, business, and other purposes. Tourists are people whose main purpose of visit is not an activity paid from within the destination.”


The tourism sector provides ample opportunities for combating poverty. Globally, the travel and tourism industry accounts for more than 10 percent of the world’s gross domestic product (GDP) and creates more than 230 million jobs. For the developing countries, the tourism industry generated foreign earnings of more than US$260 billion in 2007: six times higher than the industry generated in 1990. 


Tourism has a very significant influence on a country’s cultural, social, and economic life. This fact is attributable to the industry’s impact with respect to the balance of payments, investment and construction, and improvements in transportation and highway infrastructure, which, in turn, generates jobs at different levels of society and improves the well-being of our populations.

While these conditions do help fuel the economic growth of a country, such growth alone, as was pointed out in the preface to this paper, is simply not enough to reduce poverty.

The challenge facing the governments and peoples of the Americas is how to achieve growth with equity and will require, inter alia, reviews of and potential changes to institutions, legislation, regulations, and practices, so as to successfully and permanently break the cycle of poverty. Efforts in this regard will necessarily include public-private activities to assist specific social groups and economically vulnerable segments of the population so that they can better assimilate into economic processes and take advantage of opportunities to improve their economic and social well-being.

III. FRAME OF REFERENCE FOR OAS ACTION

For the OAS, success in terms of maintaining the benefits of tourism over time and thereby contribute to poverty mitigation or alleviation can only be achieved through the ongoing diversification, innovation, and revitalization of the tourism industry, as well as the requisite strengthening of its capacity and institutions.
At the Fifth Summit of the Americas (2009), the Heads of State and Government affirmed that in order to reduce poverty and hunger, eradicate extreme poverty, create dignified and decent work, and raise the standard of living of all peoples of the Hemisphere, it would be necessary to achieve higher levels of business development, and sustainable economic growth with equity; and, subject to the domestic laws of each country, committed to continue promoting diversified economic activity in the energy, transport, tourism, communications, services, financial services, and agricultural sectors.

From a broader perspective, the inhabitants of the OAS member countries are people of diverse ethnic and cultural origins, which many have likened to a veritable “gold mine” of cultural resources. Consequently, and beyond the mere economic focus of tourism, our rich cultural legacy, history, and natural resources place the Hemisphere at a strategic advantage for promoting cultural and environmental tourism.

Recognizing the importance of tourism for the region, the Heads of State and Government meeting at the First Summit of Americas, declared in the Miami Plan of Action that "Tourism is important to our economies and valuable in promoting understanding among the people of the Americas,” and that “[the] Governments will undertake initiatives to stimulate tourism in the Hemisphere.”

This viewpoint has gathered strength over the years and at the most recent Summit of the Americas, the Heads of State and Government spoke to the need to continue making a particular effort to promote sustainable development in small and vulnerable economies of the Hemisphere by enhancing their competitiveness, human and institutional capacity-building, financial and physical infrastructure, as well as the development of information and communication technologies (ICTs), and the development of the business sector, as well as other productive economic sectors, including tourism.

The Government of El Salvador, through its Ministry of Tourism, has undertaken to host a meeting of ministers of tourism and high-level authorities within the framework of the Nineteenth Inter-American Travel Congress of the OAS, a specialized conference of the OAS established more than 70 years ago
 to promote tourism in the Americas, perform technical studies, facilitate contact between government agencies and the private sector, consider technical cooperation projects, and provide support to the member states on tourism development activities.

The Government of El Salvador hopes to foster the active participation of all OAS member states in initiating, within the framework of this Nineteenth Inter-American Travel Congress, a constructive and useful dialogue between public and private stakeholders of the tourism sector of the Americas on a variety of issues that, together, will lay the foundation for building a new strategic tourism sector in the Americas. It also hopes the forum will examine tourism-related challenges that will confront OAS member states in the years ahead, and to identify specific commitments of action to facilitate the sustainable development of the tourism sector as a tool that can effectively and meaningfully contribute to alleviating poverty.

As a starting point, recommendations call for including issues of strategic importance on the Agenda of the Nineteenth Inter-American Travel Congress, namely: 1) public-private partnerships to strengthen sustainable tourism development; 2) cultural and heritage tourism as a means for incorporating tourist activities into community life; 3) business competitiveness and corporate social responsibility (CSR) as mainstays of sustainable tourism development; and 4) challenges confronting sustainable tourism in the Americas.
IV. INTERNATIONAL POLITICAL CONTEXT


From the perspective of the United Nations, tourism is one of the world’s biggest industries and among the fastest growing economic sectors. Tourism has significant impacts—both positive and negative—on the lives of people and the environment.

“Pro-poor tourism,” or tourism that generates net benefits for the poor, is a relatively new concept. The term was coined in the 1990s by the United Kingdom’s Department for International Development (DFID), and has since been adopted by a number of different agencies of the United Nations.


According to the Pro-Poor Tourism Partnership,
 pro-poor tourism (PPT) “is tourism that results in increased net benefits for poor people. PPT is not a specific product or niche sector but an approach to tourism development and management. It enhances the linkages between tourism businesses and poor people so that tourism’s contribution to poverty reduction is increased and poor people are able to participate more effectively in product development.”
Although some empirical evidence suggests a linkage between tourism growth, economic expansion, and poverty reduction in general,
 evidence of this relation in Latin America and the Caribbean, in most cases, is scarce. Accordingly, the Travel Congress might establish a framework for a more in-depth study of this relation and the development of public policies to formally examine tourism’s role in reducing poverty.

Tourism generates substantial income for many governments through a number of different taxes. In fact, travel and tourism continue to rank among the most highly taxed activities (e.g., taxes on hotel rooms, tourist establishments, airfares, airport facilities, food, and beverages). The revenues obtained from such taxes make it possible for governments to participate in poverty reduction efforts by channeling these resources directly to poor segments of the population, investing in social and economic infrastructure, and other activities targeting the communities most in need. The Travel Congress will give consideration to the redistributive power of tax revenues levied on travel and tourism-related activities (the tourism sector), which may include examples of the OAS member states where this system is currently operating.

The International Labor Organization (ILO) has concluded that one job in the core tourism industry creates approximately one and a half additional (indirect) jobs in the tourism-related economy, while the wider travel and tourism economy creates—both directly and indirectly—more than 230 million jobs, representing some 8 percent of the global workforce.

The World Economic Forum (WEF) recently produced a competitiveness study on travel and tourism. According to the study report, the tourism industry is responsible for creating most new jobs in the developing countries. Tourism is also the major services export for a number of developing countries and has much potential to provide competitive advantage for them.


In response to the Millennium Development Goals (MDGs), the United Nations World Tourism Organization (UNWTO) launched its “Sustainable Tourism – Eliminating Poverty” or “ST–EP” initiative, which was announced at the 2002 World Summit on Sustainable Development (Johannesburg).


The ST-EP initiative focuses on long-term measures of the UNWTO designed to encourage the strengthening of sustainable tourism—from the social, economic, and ecological standpoints—with activities focused specifically on alleviating poverty, stimulating development, and bringing development jobs to people living on less than one dollar per day.

Since its inception, the ST-EP initiative for the Americas has accorded priority to interagency coordination based on consensus and mutual referents with respect to policies and conceptual and methodological agreements, both at the regional and country level, with a view to strengthening sustainable tourism as a catalyst of economic, cultural, and social development, with the participation of the public and private sectors and the international cooperation agencies.

V. TOURISM: A KEY ELEMENT OF THE SUSTAINABLE DEVELOPMENT STRATEGY
 


Sustainable development is a guided process envisaging global management of resources so as to ensure their viability over time, thereby enabling our natural and cultural capital to be preserved, including our protected areas.

Tourism development should be based on sustainability criteria, i.e., it must be ecologically sustainable over the long term, as well as economically viable and equitable—from an ethical and social standpoint—for local communities. Tourism development, then, must necessarily be based on criteria to ensure its sustainability, i.e., it has to be ecologically viable over the long term, as well as economical and equitable from both the ethical and social perspectives of local communities. Good management of tourism necessarily requires guaranteeing the sustainability of the resources on which it depends.

Tourism, then, must contribute to sustainable development, and integrate with the natural, cultural, and human environment, while respecting the fragile balances so characteristic of many tourist destinations, especially small islands and environmentally-sensitive areas.

Tourism activities must also consider their impacts on cultural heritage, as well as the traditional elements, activities, and dynamics of local community life, among others. Recognition of these local factors and support for community identity, culture, and interests should be considered part and parcel of developing tourism strategies, especially with regard to the developing countries.

The active contribution of tourism to sustainable development will necessarily require the cooperation, mutual respect, and participation of all the involved stakeholders, both public and private. Such concerted action must be based on efficient cooperation mechanisms at all levels: local, national, regional, and international.


Conservation, protection, and respect for the natural and cultural heritage are key components of cooperation. With regard to those responsible for cooperation activities, this attitude implies a real challenge for cultural, technological, and professional innovation, and also demands substantial efforts to create and develop integrated planning and management instruments.


Quality criteria for preserving tourist destinations and ensuring the satisfaction of the tourists that visit them, to be developed jointly with the local communities and based on the principle of sustainable development, should be priority objectives in the development of tourism strategies and projects. Any tourism development project should be geared toward improving the population’s quality of life and contribute to the socio-cultural enrichment of each destination.

The United Nations Environment Program (UNEP), which has formalized interagency coordination on tourism and the environment, defines sustainable tourism development that meets the needs of present tourists and host regions while protecting and enhancing opportunities for the future.

Moreover, developing a sustainable tourism policy will necessarily require support and promotional efforts of compatible environmental management systems in tourism, viability studies for developing the sector, as well as the implementation of pilot projects and the development of international cooperation programs. In this regard, the ILO recently recommended that the tourism sector change the way it does business in a world limited by carbon dioxide emissions, a decisive factor for competitiveness in the future.

In order for tourism to become a sustainable activity, the primary tourism actors must adopt and implement the requisite codes of corporate social responsibility (CSR) that promote the concepts of sustainability, especially business people at the various levels of the tourism industry.

With respect to the OAS, at the Seventeenth Inter-American Travel Congress, held in San José, Costa Rica, in April 1997, the Ministers of Tourism approved the Declaration of San José and Plan of Action for Sustainable Tourism Development. The Declaration of San José reaffirms, inter alia, the commitment of the member states to promote sustainable tourism development in the Americas and to take an active role in guaranteeing sustainable development in the countries of the region.


The San José Plan of Action, with respect to sustainable tourism development, proposes a series of initiatives to be implemented by various stakeholders in the area of growth and sustainable tourism development in the Americas. These initiatives address the priorities established in the Strategic Plan of the Inter-American Council for Integral Development (CIDI), and the areas of work identified by the member states, including: governmental initiatives to be carried out by national tourism authorities; initiatives of the private sector to be implemented by private-sector organizations of the region; and initiatives of the Inter-American Travel Congress.

VI. CONTEMPORY ENVIRONMENT OF TOURSIM

According to the UNWTO, while continued growth from emerging tourism will no doubt suffer the consequences of economic downturns, the critical problem of unemployment, permanent increases in the cost of fuel, and various financial crises around the world, the numbers of potential travelers are so huge and the logic of targeting tourism for development so pervasive that long-term growth prospects will remain “substantial by any measure.” Consequently, the Organization stresses the need for public-private partnerships to ensure that emerging states access funds for tourism development.


According to ILO reports, data through August 2010 show that international tourism is continuing to recover from the 4.2 percent drop experienced in 2009 as a result of the global financial and economic crisis.


Currently, people from high-growth emerging economies
 such as Brazil, China, Dubai, the Russian Federation, South Korea, and Vietnam are changing tourism again: these economies are both destinations and sources of travelers. According to The Economist, the rise of emerging economies is the third revolution in the travel industry over the last 50 years. The first occurred during the 1960s with the advent of inexpensive air travel and package tours. The second was the Internet, which meant that travelers could reserve flights, hotels, rental cars, and tours without going through a travel agent.


According to the World Travel and Tourism Council (WTTC),
 the current concept of tourism looks beyond the short term and focuses on the benefits of travelers as well as for local communities and their natural, social, and cultural environments. This concept has three key components: governments recognizing travel and tourism as a main priority; business balancing economics with people, culture, and the environment; and a shared pursuit of long-term growth and prosperity.


By the end of 2010, reports on international tourism expenditures pointed to 8 percent growth in the Americas, with impressive 9 percent growth for both North and Central America; 7 percent growth for South America, which is equal to the world average; while growth was down by 3 percent in the Caribbean.


For 2011, the ILO expects the tourism sector to continue to grow at a moderate pace, with a clear trend on the part of tourists for emerging destinations and markets, which are projected to make rapid gains on their share of the international market.

VII. COMPETITIVE TOURISM FOR THE BENEFIT OF THE POOR

Tourism can have both positive and negative effects on the poor. Accordingly, the three major impacts of tourism on vulnerable segments are as follows: 1) through direct effects on the poor, such as tourism jobs and small tourism enterprises; 2) through secondary effects, such as earnings from supply chain industries (e.g., food and construction) as well as from tourism workers who spend their earnings in the local economy; and 3) through dynamic effects on the economy such as entrepreneurship, wages, and prices, infrastructure development, other export sectors, skill development, and the natural environment.


In view of the foregoing, some specific indicators of a pro-poor tourism industry might include: improving local capacity; creating decent local jobs; using the local construction industry; respecting local culture; improving local infrastructure; helping to preserve the local environment; contracting local labor sources whenever possible; involving community actors in long-term planning; providing tourists with a unique experience; promoting community interests as a fundamental economic priority; and creating partnerships/associations to improve the quality of life.


The economic potential of tourism lies in its ability to create jobs, which are more relevant for rural and remote areas where live three quarters of the two billion people under extreme poverty conditions, according to data of the UNWTO.


“Tourism is closely linked with the strengthening of a competitive, productive, prosperous, and sustainable country, and is precisely one economic sector whose development has an immediate impact on the entire community and its quality of life.”

VIII. IMPACTS OF TOURISM

a. Environmental Impacts

The quality of the environment, both natural and man-made, is essential to tourism. However, tourism’s relationship with the environment is complex. It involves many activities that have adverse environmental effects. Many of these impacts are linked with the construction of general infrastructure such a roads and airports, and of tourism facilities, including resorts, hotels, restaurants, shops, golf courses and marinas. The negative impacts of tourism development can gradually destroy the environmental resources on which it depends.

On the other hand, tourism has the potential to create beneficial effects on the environment by contributing to environmental protection and conservation. It is a way to raise awareness of environmental values and it can serve as a tool to finance protection of natural areas and increase their economic importance.
b. Socio-cultural Impacts

The socio-cultural impacts of tourism described here are the effects on host communities of direct and indirect relations with tourists, and of interaction with the tourism industry. For a variety of reasons, host communities often are the weaker party in interactions with their guests and service providers, leveraging any influence they might have. These influences are not always apparent, as they are difficult to measure, depend on value judgments, and are often indirect or hard to identify.

The impacts arise when tourism brings about changes in value systems and behavior and thereby threatens indigenous identity. Furthermore, changes often occur in community structure, family relationships, collective traditional life styles, ceremonies, and morality. But tourism can also generate positive impacts as it can serve as a supportive force for peace, foster pride in cultural traditions, and help avoid urban relocation by creating local jobs. As often happens when different cultures meet, socio-cultural impacts are ambiguous: the same objectively described impacts are seen as beneficial by some groups, and are perceived as negative—or as having negative aspects—by other stakeholders. 
c. Economic Impacts

The tourism industry generates substantial economic benefits for countries. Especially in developing countries, one of the primary motivations for a region to promote itself as a tourism destination is the expected economic improvement. The results can likewise be positive or negative. The OAS carried out a study of Jamaica’s tourist industry that looked at the role of the “all-inclusive” deals compared to other types of accommodation. The study found that all-inclusive hotels generate the largest amount of revenue, but their impact on the economy is smaller per dollar of revenue than other accommodation sub sectors.


The main positive economic impacts of tourism relate to foreign exchange earnings, contributions to government revenues, generation of better quality employment and business opportunities, the contributions of micro, small, and medium-scale enterprises, migratory flows between nearby populations, infrastructure improvements, and others.
d. Tourist Security

When choosing among tourist destinations, factors such as price, service quality, as well as natural attractions, cultural heritage, and popularity with travelers often enter the equation. However, a destination’s security situation is an increasingly relevant concern when choosing among options and in the future will be a decisive factor in such decisions.
Accordingly, it is important to bear in mind that tourist security is a multidimensional concept involving aspects of prevention and comprehensive care, such as health, as well as the physical, psychological, and economic safety of travelers, service providers, and, of course, the larger society. The multidimensional character of tourist security is often not adequately addressed by authorities or tourism operators. Moreover, these stakeholders often fail to take note that tourist security incidents can erode the value of tourist attractions or that their long-term impacts may in fact be irreversible.


It is also important to point out that tourism stimulates development, which, in turn, can pose the risk of natural disasters when it occurs absent policies, strategies, and actions designed to mitigate the risks of such disasters. Accordingly, the speed and capacity for action of the tourism sector in terms of reducing its vulnerability to different types of natural disasters will prove critical to minimizing their economic impact and disruptions to the economy, and help contribute to building communities that are more resistant to the dangers posed by natural phenomena.


At the most recent OAS General Assembly, held last June in Lima, Peru, the Assembly adopted resolution AG/RES. 2591 “The Importance of Tourism Cooperation in the Americas.” Through this instrument, the OAS member states recognize that natural and man-made disasters have the potential to adversely impact the tourism sector, particularly, the competiveness of micro, small, and medium tourism enterprises and the importance of urgently reducing the vulnerability of the tourism sector in the member states to natural hazards through the development of national natural disaster risk reduction strategies, mutual assistance, technical cooperation, land-use planning, and improvement of building codes oriented to the tourism sector.
The Global Code of Ethics for Tourism of the World Tourism Organization (UNWTO) stipulates: “The exploitation of human beings in any form, particularly sexual, especially when applied to children, conflicts with the fundamental aims of tourism and is the negation of tourism; as such, in accordance with international law, it should be energetically combated with the cooperation of all the States concerned and penalized without concession by the national legislation of both the countries visited and the countries of the perpetrators of these acts, even when they are carried out abroad.”

Consequently, the Declaration of Guatemala City, adopted during the Eighteenth Inter-American Travel Congress, recognized: “That the trafficking and exploitation of adolescents, women and children for sex tourism is a serious scourge on our societies which negatively impacts the structure of families and the image of our countries as tourism destinations.”

IX. TOWARD A PRACTICAL VISION OF SUSTAINABLE TOURISM

Tourism is capable of generating enormous revenues and economic benefits for a country’s economy and for underdeveloped regions with ample comparative advantages. In this regard, the World Tourism Organization has identified reasons the tourism industry can provide the means for sustainable economic development in the lesser-developed countries (LCDs), such as:

a) Tourism is consumed at the point of production; the tourist has to go to the destination and spend his/her money there, opening an opportunity for local businesses of all sorts, and allowing local communities to benefit through the informal economy, by selling goods and services directly to visitors;


b) Most LDCs have a comparative advantage in tourism over developed countries. They have assets of enormous value to the tourism industry—culture, art, music, natural landscapes, wildlife and climate, including World Heritage Sites. Visits by tourists to such sites can generate employment and income for communities as well as helping in the conservation of cultural and natural assets;


c) Tourism is a more diverse industry than many others. It has the potential to support other economic activities, both through providing flexible, part time jobs that can complement other livelihood options, and through creating income throughout a complex supply chain of goods and services;


d) Tourism is labor intensive, which is particularly important in tackling poverty. It also provides a wide range of different employment opportunities especially for women and young people—from the highly skilled to the unskilled—and generally it requires relatively little training;


e) It creates opportunities for many small and micro entrepreneurs, either in the formal or informal economy; it is an industry in which start-up costs and barriers to entry are generally low or can easily be lowered;


f) Tourism provides not only material benefits for the poor but also cultural pride. It creates greater awareness of the natural environment and its economic value, a sense of ownership and reduced vulnerability through diversification of income sources;


g) The infrastructure required by tourism, such as transport and communications, water supply and sanitation, public security, and health services, can also benefit poor communities.
X. ANALISIS OF CURRENT AND FUTURE TRENDS

By 2020, the Americas are expected to receive a total of 282.3 million tourists, with a 3.9 percent annual rate of growth, according to the newly published WTO report Tourism 2020 Vision: Americas. That report also cites that tourism, both into and out of the Americas, is expected to show a significant shift towards long-haul travel over the next two decades.

In 1995, intra-regional travel within the Americas accounted for 77 percent of all tourist arrivals, but by 2020 it will fall to 62 percent. Similarly, the percentage of long-haul travelers in the outbound market will rise from 27 to 31 percent. Although tourist arrivals to the region are predicted to grow by an average 3.9 percent a year to reach 282.3 million in 2020, the Americas will see a dip in its global share from 19.3 to 18.1 percent.

This will see the Americas drop from second place behind Europe to third place, as it is surpassed by the East Asia and Pacific region, where travel is expanding more rapidly, according to the same UNWTO report.

The existing “tourism giants” of North America, the United States, Mexico and Canada, will continue to dominate the inbound market although their combined share is expected to drop to 68 percent (192 million tourists annually) from the 74 percent they held in 1995.

The United States is currently the world’s most visited country, but China is projected to overtake the United States’ number one spot by 2020. Moreover, according to aforementioned UNWTO report, the most significant change for the United States will be an annual 7.1 percent leap in Japanese visitors to almost 26 million, or one in four of the predicted 102 million international tourists each year. By 2020 Japanese tourists to the United States will outnumber tourists from neighboring Mexico and Canada.

With regard to the number of tourists projected to visit Mexico in 2020, the same UNWTO report states that Mexico will continue to rely almost exclusively on tourists from the U.S. market, which is predicted to rise 3.4 percent a year to 44 million out of a total 49 million tourists by 2020 or 87.9% of the total. The abovementioned report also indicates that the highest growth rates in the Americas will be in the Caribbean and the southern part of the continent.

In terms of the rest of the countries of the region, tourism to Argentina by 2020 is expected to grow at rate of 5.1 percent annually to 8 million; Brazil up 5 percent a year to 14.1 million; the Dominican Republic 5.3 percent annual growth to almost 7 million; and Chile with a 4.7 percent growth rate to nearly 5 million.
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� Juan Somavia, former ILO Director-General, Geneva 2003


� The Inter-American Travel Congress was established in 1939.


� The Pro-Poor Tourism Partnership is a collaborative research initiative of the International Centre for Responsible Tourism (ICRT), the International Institute for Environment and Development (IIED), and the Overseas Development Institute (ODI).


� According to Vargas and Croes (2007), the multiplier effects of tourism on GDP and poverty are quite significant. Consequently, a 5 percent increase in tourism revenues can cause a 3.09 percent reduction in poverty.


� Concepts associated with the Charter on Sustainable Tourism, World Conference on Sustainable Tourism, 1995


� Economies generating more than one million tourists between 2009 and 2014.


� The World Travel and Tourism Council is a global forum for business leaders of the travel and tourism industries.


� Roberto Moro, Chair of the Board of Directors of Venezuela Competitiva, opening of the Tenth Exportar para Ganar [“Export to Win”] Seminar, held in August 2007


� References: United Nations Environment Program (UNEP).


� Sustainable Tourism Report, UNEP Regional Office for Latin America and the Caribbean.





